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VIRAL REACH



THE YOUTUBE PIANIST

VALENTINA LISITSA

100,000 YouTube Subscribers

60 Million views



METROPOLITAN
OPERA HD IN
THEATRES

2013-14: 10 operas were
transmitted via satellite
into at least 2,000 theaters
in 66 countries

Box office of $60 million

worldwide (average ticket
orices were $23), with

theater owners splitting
sales 50-50 with the Met
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Daily information consumption















CONNECT

These are people for
whom significant
cultural experiences
aren’'t complete
until they share them
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AUDIENCES VERSUS FANS

An audience shows up
when they're told to.

A tan base chooses what
they'll pay attention to.

An audience goes home
after the show.

A tan base shares,

comments, curates and
creates.



“It's really been about trying to
construct games around the
user, making them the center of
the universe.

How can you give players more
creative leverage and let them
show off that creativity to other
people?”

-Will Wright

video game designer
(180 million games sold)
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Radio ratings shake-up

The quarter ended Sept. 15 was the first dunng which Arbitron Inc. used the new Portable
People Meter device in the Indianapolis markel. Here is a comparison of how that penod
compared with Arbitron’s iast two quarters using the old system. One rating point means
1 percent of all people listening to radio are tuned into that station.

Winter Spring Summer
Station, format 2010 2010 20107
WFMS-FM 95.5, country 10.1 7.9 10.6
WYXB-FM 105.7, soft rock 4.4 5.2 9.6
WIJK-FM 104.5, classic rock 5.3 4.9 7.4
WLHK-FM 97.1, country 5.5 3.2 6.4
WITLC-FM 106.6, urban contemporary 6.9 5.7 6.4
WFBQ-FM 94.7, classic rock 5.6 6.8 6.3
WNOU-FM 100.9, contemporary hits 34 4.0 6.3
WIBC-FM 93.1, news/talk 1.5 7.9 5.7
WRZX-FM 103.3, alternative rock 4.0 4.3 4.8
WHHH-FM 96.3, contemporary/urban 6.6 7.0 4.7
WNTR-FM 107.9, rythmic oldies 3.2 3.0 4.1
WZPL-FM 99.5, modem adult contemporary 33 4.1 4.1
WTTS-PM 92.3, adult alternative 2.6 2.2 3.1
WFNI-AM 1070, sports news/talk 2.6 24 2.7
WTLC-AM 1310, urban gospel 2.3 2.2 2.3

(1) Measured using pen-and-paper diary system
(2) Measured by Portable People Meter

Sowrce: Arditron Ine,


































What is the relative value?
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3U||d|ﬂg an Aesthetic Story-telling



What’s Your Story’7 and how do you tell it?



StOW-T@”iﬂQ Program notes



Story-Telling = Apple



Story-Telling = Apple



Story-Telling = Apple



Ojal Music Festival = access
25,000 viewers



Story-Telling  miami city Ballet



/7,500 Students

More students for this one

class than all the students

who have graduated from
Curtis in all its history




STORY-TELLING

ESTABLISH CONTEXT



STORY-TELLING

DEFINE YOUR PLACE















The Real Story | Invest in the creativity of others
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